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Making the vegan cut: the
salon owner embracing
cruelty-free products

Georgina Knight represented her city and county playing
football as 2 youngster, and now runs a fully vegan hair
salon in Southampton

by Rosie Mullender

Given footbal’s reputation for hearty halftime pies, a love of the beautiful game
and veganism might not seem like a natural pairing - but Geargina Kaight is
passionately committed to beth. Her organic, vegan and cruelty-free salon, the
Drganic Hair Lounge, Lies just 10 minutes from 5t Mary's stadium, home of
Southampton FT, and she sees a noticeable Increase in trade on match days

“Although it's 3 bit of a stereotype that football fans arert generally vegan, |
lowe the game, and when | was a teenager | played at both town and county
ewels, representing Southamgpton and Hampshire.” says Knight, 40, *'m still
massively into foatball, and when there's a match on, we get plenty of custom
from peaple wanting to buy cruelty-free hair products, or to get a trim.

~The Last time | tack my eldest son, Harrisan, to 5t Mary's, they had a vegan pasty
available, so perhaps there are mare wegan foatball fans aut there than you
might think

Although its now a thriving business, Knight's salon Lasnched in the middle of
‘the 200 recession. Originally called Envy, the business dida't embrace cruelty-
free beauty until Knight received a devastating disgnasis

“Flue years ago, when iy younger san Ethan was just five months old, | was
diagiosed with breast cancer)” she says. "l had to have a mastectomy, and needed
skx weeks off work 1o recover. Afterwards, throughout my chemetheragy, |
continued to work on and off, just 1o try to keep 2 sense of narmality. Luckdly, [my
Business partner] Rebecca was there to suppart me and to keep the business
suaning.

“I became a lot mere health cansciows, and switched to a plant-based diet. Since
Rebecca had became a parent, she had started to feel the same way 100, 50 we
decided to adopt a healthier work erviconment, and started using organic hair
colours in the salon

“Once | returned to work full-time, we decided to do a
- \ ' complete rebrand and became the Drganic Hair Lounge -3
k‘\- - 3 fudly organic, vegan and cruelty-free salon. None of the
- praducts we use are tested on animals, from our shampeas

to our colours. We even use plant-based cleaning products,

and dairy- free mill in cur tea, and so we're the whole
package. Offering that choice has definitely helped boest
business”
| . 1n December 2018, Knight taok over as sole owner - which
meant she faced the next major challenge slone. “When
Covid-19 broke aut and lockdown was announced, | tried to
- 1 cmait ac an annnrinine she cwe “Wa did lafe of online




colowing courses to update our techniques. Meanwiile, we
were still selling haircare praducts online, and gift vouchers
for when we reapened. We had lats of clients asking how
they could help, becatse they were concamed that small
basinesses Like mine wouldn't sundve the pandemic

Kright says that while Larger businesses might aim for
greater inclusivity by affering tallored products and
treatments, she beleves many of them carrt compete with
the passion and expertise offered by 2 small businesses such
as bers. By using caly products that are organic, ethical, and
free fram hamful chemicals, she & determined to help
reduce the impact haiscare has on the planet

A chain hair salon might start effering vegan optiens, but s wha we are: Its
where aur passion lies, and what we Believe in” she says. “Because ow colours
are gentler, we've picked Up a Lot of clients who have been through a cancer
diagnosis like me, and want to use samething a bit less harsh on their halr

“We even see clients who've travelled some distance [ust to se us - although
wiere open and welcome to everyone, vegan or otherwise”

Now the country is back on its fest, Knlght thinks itis still important for peaple
to shop locally, and support independent businesses

“small businesses rely on that loyal customer base, becauise they wouldn't
survive otherwlse.” she says. *In Southampton, we Link up with other small
businesses anline and help each other out, Including shopping at them ourselves.

I love a little independent coffee shop, and ane of my favouries is Caf Thrive,
They're vegan tox, so we regularly order from them when we open late, which we
doa couple of evenings aweek, so customess can keep their weekends free.”

With mere people paying for goods and services digitally as a result of the
wandemic, having the ability to accept Visa payments has helped independent
shops like the Organic Hair Lounge fleurish.
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“How the vast majority of cur customers use their cards, especially with
contactless being so easy to use,” says Knight. “Sometimes customers don't even
Bing thelr purses aut with them, as they have their cards loaded an to their
shanes or smartwatches.” she adds. “It's definitely mere convenient.

Knight Is excited about the UEFA v

jamen's EURD 2022 corming to her town this

summer - for the atmosphere it will bring, as much as the welcome surge in
trade.
“when | played faothall 25 years aga, it wasn't ke it s now.” she says “Women's

football is 3 lot bigger, and there's some brilliant talent ot there, 5o it's great
that it's being shown on TW, and properly recognised. I've got two nieces who are
both into football and have been 1o guite a few of the women's matches at St
Mary's, and it's great to see them being inspired.

"It should have a positive effect an business, too. With more people in and
around town supparting the team on match days, I'm expecting even more trade
through the door. But the best thing about it & the atmosphere. When you're in a
crowd of foothall fans, walling together T the stadum, there's a buzz 2baut it
that really can't be beaten ™

Wwhen mare of us play, all of us win

Campetition (s at (ts best when everyone iy has the chance to take part. That's
whty Visa is a proud spansor of UEFA Women's EURD 2022. And Visa's support goes
heyond the pitch. Visa has committed to digitally enabling & mitlion small
bushnesses (n Eurape by the end of 2023, providing technotegy and taols to help
turn small ideas into big businesses, wherever they are. To find aut more about how
Visa is champioining access and nclusion vist: visa.co,ul/wUIEFA2022
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